STEP 8:
Provide your business partners
with useful information

Select information

You not only need to confirm your ap-
pointments, but also provide your business
partners with meaningful and targeted
information before the Fair. The average
appointment may last only some 15 to
30 minutes. Therefore, you want to send
your customer selected information in
advance. For instance, as an agent or
publisher, send in-depth information on
selected authors and their titles which
are appropriate for the customer, and not
a list of all the authors you represent. If
you provide services, pick one or two of
the services and describe them with brief
significant information.

Promote your company

Prepare your self-promotion at the Fair
professionally. For instance, if you are
planning to sell translation rights, it is
very useful to prepare rights sheets in
English (i.e. basic information on the title,
incl. author’s name, title, number of pages
etc. and a short synopsis of the text).

Be precise

There is an unwritten law in Frankfurt:
if you are selling, you will invite the
customer to your stand to present your
product. If you are buying, you will be
expected to meet your business partner
at their stand. However, in order to avoid
misunderstandings when setting up
your appointments for the Fair, clearly
mention the day, hour and stand number
for the meeting.

STEP 9:
Explore new business areas at events
and thematic exhibition areas

After dealing with your core business,
take time to plan visits to events, forums,
seminars, workshops and centres at the
Fair. On the Book Fair website, you will find
an overview of the Professional Programme
and other events on offer. To get to know
your key markets better, grow your network
and harvest new impulses, we encourage
you to take part in the Frankfurt Book Fair
Academy. There are plenty of specialised
seminars and conferences to take part in,
such as the Rights Directors Meeting and
TOC (Tools of Change for Publishing), the
conference about new technologies and
business models for publishers.

Discover new target groups, expand
your horizons and build new business at
one of our many theme-based centres. For
instance, the initiative SPARKS focuses on
storytelling in the age of digital content,
featuring innovative exhibition formats,
conferences, and events about the future
of all creative industries. Plan your visits
and contacts there, for example with the
help of the Frankfurt Who’s Who. Take
advantage of the wide range of target
groups in the publishing and media fields
to grow your business!
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WORKING
THE FAIR

You have made your appointments,
booked your flight, reserved a hotel room
and suddenly you are in Frankfurt.
Here are the recommended first steps to
get you started:

1. Check into your hotel and make sure that
you have their telephone number for future
reference.

2. Set up your stand at the Fair. In case
anything is missing or needs to be fixed,
contact the Book Fair staff or respective
service provider in Hall 4.C or Hall 8.
Shipments are usually delivered to each
stand in record time. Should packages be
missing, check with the shipping agen-
cies immediately. They have an excellent
tracking system, even in the midst of all the
setting-up going on in the 48 hours before
the Fair opens.

3. Identify the hall and stand number for
each of your appointments in case you did
not research this information before the
Fair. Remember that the Frankfurt Book
Fair website has a complete directory,
listing all exhibitors, names and stand
numbers. Please note that you need your
e-mail and password to access certain
online tools on the Frankfurt Book Fair
website. Make sure to have them available
while in Frankfurt.

L. Be on time for each of your appointments
throughout the day and every day. If you
arrive at 3.15 p.m. for a 3.00 p.m. appoint-
ment, you only will have 15 minutes left

to conduct your business before the next
person arrives for their session. You also
need to allow for time to get to your next
appointment. Please be realistic when you
set up your appointments and plan your
daily schedule.

5. For your personal health and well-being
wear comfortable shoes, drink plenty of
water and take a break from time to time.

The Frankfurt Book Fair supplies the
following major sources of information
on the website www.book-fair.com:

/ Frankfurt Catalogue of Exhibitors

/ Frankfurt Who’s Who (a comprehensive
list of all persons present at the Fair,
including contact details)

/ Frankfurt Rights Catalogue

/ Calendar of Events

/ Information on international markets

/ Frankfurt Book Fair newsletter

/ Useful information for preparing your
participation, from accommodation,
professional centres and programme
details to means of networking, online
ticketing, and much more besides




Any questions? Contact us:

Frankfurt Book Fair
Reineckstrasse 3 | 60313 Frankfurt am Main | Germany

Phone: +49 (0) 69 2102-0
Fax: +49 (0) 69 2102-277 | -227

E-mail: exhibition@book-fair.com
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